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Here are some KEY factors that KILL your 
conversions, from profile views to paying 
client. 

• How to pick the BEST picture for a LinkedIn Profile? 
• Is your HEADLINE not appealing? Confusing? Too formal? 
• Do you have a CTA, "Call to action"? Is it compliant? 
• Do you have a Premium account? 
• Is your HEADER image turning off prospects?  
• Is your SUMMARY a typical resume that cripples how you 
are perceived? 

• Do you have engagement triggers strategically placed in 
your profile? 

• Do you NOT have Media uploaded? 
• Do you NOT know how to create media to upload on your 
profile? 

• DO you have media but does it hurt your image & 
conversion rates? 

• If you have less than 2000 CONNECTIONS your audience 
CANNOT see you. 

• How can you get 2000 QUALITY connections in less that 45 
days? 

• Are you somehow NOT getting in front of the right people? 
• Did you build a Weak or Wrongly focused Network. 
• Do you have recommendations and are you displaying the 
right ones? 
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• How can you get RECOMMENDATIONS that convert views into 
clients? 

• Is you profile OVER optimized? UNDER optimized? 
• Is your email open for scrapers and spammers?  
• Are you using icons and symbols? Are you using the right 
ones? 

•♚ ♛ ♜ ♝ ✔ ✓♞ ♟♔ ♕★ ✩ ✮ ♖ ♗ ♘ ♙▶ ◀ 
• Is you profile optimized for MOBILE users AND desktop 
users as well? 

Headlines and pictures are the TWO most 
important thing to address on your 
LinkedIn profile ASAP 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YES! We Use Tools!

1. http://www.aminstitute.com/headline/ 
2. http://www.b-rhymes.com 
3. http://www.portent.com/tools/title-maker 
4. http://www.contentrow.com/tools 

http://www.aminstitute.com/headline/
http://www.b-rhymes.com
http://www.portent.com/tools/title-maker
http://www.contentrow.com/tools


http://www.aminstitute.com/headline/ 

Write you headline first, put it to the test and see 
how it scores. 

http://www.aminstitute.com/headline/


 
Once you see the result, tweak, modify, adapt, rephrase, 
rearrange, and test, test and test. 

Keep in mind this is a “machine” so don’t rely on it 
100% but it’s a great tool to guide you and motivate 
you to improve your headline. 



http://www.b-rhymes.com 

Since infancy we learn with rhymes, the alphabet, the 
states, songs, sayings and poems. Rhymes just sound 
better and stick in the minds longer. 
Adding a bit of a flow to the headline with a rhyme 
is not a crime… 

Once again, tools are NOT a means to humans, but to 
assist in the process, so use them but do NOT depend 
on them fully. Think of your audience, think of your 
prospects, think about those that need your services, 
think about how you can serve them better and 
EXPRESS that in a few characters. 

http://www.b-rhymes.com


http://www.portent.com/tools/title-maker 

Here is an AWESOME web based 
tool, it gets your mind flying, 
your headlines float like 
butterflies and yet sting like 
bees with accuracy!  

This website is DESIGNED to help 
copywriters to craft headlines for 
articles. 

It is OBVIOUSLY not originally 
intended for a LinkedIn profile 
headline. However, it is SO nifty 
in the way it “teaches” the elements of headlines that, 
if you apply that to your profile, you WILL see 
DRAMATIC improvement. 
 
Take that website fora ride, play with it, spin the 
wheel and pick up nuggets of copywriting. 

 
 

BEWARE - DISCLAIMER - BEWARE 
It can be addictive! 

http://www.portent.com/tools/title-maker


AWESOME suggestions Magically Appear! 



http://www.contentrow.com/tools 

These 3 tools, provide great tips and insight to the 
headline crafting process. 
 
They help you keep count of your words, suggest 
trending hashtag, and other nifty headline generators. 

http://www.contentrow.com/tools




As you write your headline, imagine 

you are trying to start a 

“conversation”  



Symbols you can use on LinkedIn 

Use with discernment!!!!!! 

★ 

✔ ✓ ☑ √ ✔ ✓ √ ☑

❤   ❥  ♡  ♥  ღ  ɞ ✌ ☮ ♥ ♦ ♣ ♠ ♡ ♢ ♤ ♧

❀ ✿ ❁ ✾ ✽ ❃ ❇ ❈ ❅ ❄ ❆

♪ ♫ ♩ ♬ ♭ ♮ ♯

★ ✩ ✮ ✯ ✰ ☆

☽ ☾ ● ◯ ☾ ☽ ☼ ☀ ☁ ☂ ☃


♚ ♛ ♜ ♝ ♞ ♟♔ ♕ ♖ ♗ ♘ ♙

☄ ☢ ☣☠ ✓☚ ☛☜ ☞ ☝ ☟ ▶ ◄ ▶ ◀ ▷ ◁ ➳ ➽ ✎ ✐  ↔ ↕ ← → « » △ ▲ ▽ ▼ ↑ ↓ ↘ 
↙ ' ◢ ◣ ◥ ◤ ➦ ➡ ➲

✉ ✍ ✎ ✏ ✐✑✒ ⌨ ☎ ☏ ✆ ⌛  ⌚   ✈ ๑ ۩ ۞ ● • ◦ 


Copyright, registered trademark symbols:  
™ ℠ © ® ℗




SECRET WORD WHEEL OF COPYWRITERS 

Use these words, in your profile and 
summary to convey emotions and 

command attention. 



MORE RESOURCES: 
 
http://michelleshaeffer.com/read-this-now-the-secret-triggers-behind-43-powerfully-simple-fill-in-
the-blank-blog-post-headline-templates/2013/07/06/

http://www.copyblogger.com/10-sure-fire-headline-formulas-that-work/

http://copyranger.com/emotional-copywriting-words-and-a-really-nifty-tool/

http://michaelhyatt.com/headline-templates.html
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